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IAUD Medium-Term Vision
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As of November 15, the IAUD publicly announced its
medium-term vision, which had been under exami-
nation since spring 2005. The following constitutes
a report on the matter.

It has been almost two years since the
launching of the IAUD on November 28,
2003. Based on the activities up to Fiscal
2004, the IAUD set the medium-term vision
for the Association anew by improving the
medium-term plan that was originally drawn
up at the time of its establishment.

Our vision is that the IAUD contributes to mak-
ing our society “enjoyable and convenient for
as many people as possible”across the bound-
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IAUD Chairman of the Board of Directors
Mitsuo Kawaguchi (Hitachi Ltd)

EBIHEDIDCVICEBMLE T EWVD
Ja4Tav (=EHAH) ERLE L
RIS ZDeDHITTOFBZLLTDIIE
BlIdnLE LT

M AZT7—HIVTHFA > DRIBEDT:
HOEBEFERIRZHBELCS LD,
PEBEICBENTET

(2) BB I=ZJ7—H)ILTH 1 8
=T AERHBITBLIICR
8 (E-FE-EAN) ICEBENTET

Q) &EE-Y—J 1 LERICEEZHFOK
JICRE (BEE) ITBENITET

ESlC PHAZEIER &L &5 A 200843

aries of different industries and businesses and
of organizations and individuals. To this end,
we will promote the following three activities:

(1) Working with central and local governments
to implement measures for preparing the
infrastructures necessary to realize UD.

(2) Working with members (firms, organiza-
tions and individuals) to actively promote
the use of UD products and services.

(3) Working with members (consumers) to
encourage responsibility in their selection
of products and services.

We determined the medium term to be three
years and drew up major action plans that we
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will aim to fulfill by March 2008. We also clari-
fied a set of objectives for each action plan.
Please see the next page for details.

The 2nd International Conference for Univer-
sal Design will be held in Kyoto in October
2006. We believe the conference will adhere
to the high standards set at the 2002 confer-
ence. We consider the next conference to be
the principal site for the provision of the re-
search and activity results of the IAUD over
the past four years. Currently, we are organiz-
ing the steering committee. As soon as the
outline of the conference is drawn up, we will
make a report.

November 15, 2005
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7" Meeting of Board of Directors, Fiscal 2005
(Dai Nippon Printing Head Office)

The IAUD now consists of 140 full members (compa-
nies), seven associate members (organizations) and
32 supporting members (individuals) as of January
31, 2006. Together with all members, the IAUD will
continue to endeavour towards awareness-raising
and the realization of UD. Your active involvement
in our activities will be greatly appreciated.
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IAUD Medium-Term Vision

B Background

The IAUD contributes to making society “enjoyable
and convenient for as many people as possible”
across the boundaries of different industries and
businesses and of organizations and individuals.

The type of society we aim to realize has the follow-
ing characteristics:

-There are sufficient measures for promoting UD
as well as infrastructures such as databases on
physical abilities and common UD standards.

—Firms and organizations can offer UD environment,
products, services, and systems with confidence.

—Consumers have enhanced awareness of UD and
can appropriately select and use UD products.

To this end, we will promote the following activities:
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1. Working with central and local governments to
implement measures for preparing the infrastruc-
tures necessary to realize UD.

2. Working with members (firms, organizations and
individuals) to actively promote the use of UD
products and services.

3. Working with members (consumers) to encour-
age responsibility in their selection of products
and services.

B Medium-term vision

During the medium term of three years, we will aim to

develop the following action plan by March 2008:

1. For society as a whole (preparation of UD infra-
structures).
—Preparation of common UD standards.
—Commissioned joint research.
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2. For firms and organizations (making UD products
and services available).

—Preparation of UD standards and UD marks.

—Establishment of the UD awards.

—Management of systems for assisting firms and or-
ganizations develop UD products and services (em-
ployee education, assessment, technology loans).

—Establishment of UD information centers.

3. For consumers (advancement of UD culture).

—-Management of systems for enlightening con-
sumers (seminars, opening the IAUD’s activities
to the public, use of the media, development).

-Installation of users'“Voice Post” (tentative title).

B Supplementary information
1. Our activities will be carried out mainly in Japan.
The results and other information related to those
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activities will be disseminated abroad, and inter-

national exchanges will be promoted.

—Publication of the IAUD bulletin in English, par-
ticipation in international conferences, organi-
zation of international conferences.

—Membership qualifications will be considered
separately.

. The IAUD will operate as a“Nin-i Dantai” (a private

organization neither controlled nor protected by

the law).

-The IAUD will not have the status of the juridical
person for three years but will operate as quasi-
public Nin-i Dantai.

November 15, 2005
International Association for Universal Design

uodoy ]]H: %




IAUD s 1232 - FiER 1Al

W&
STl |IAUD Medium-Term Vision,

New Sectional Divisions of the IAUD

RHEAY 1 D 3 VERERE

B89
=

‘—ATHEZLDADRET
B5LPTWVERRTES (R

HEEEITEST
UDA1 >~ 75 DElE

tE-FEIcEST

|
EEEICEST
Bo-H— s ADiR M

UDRE L D7k

W EFEHRMR

W UDE#
I—IHIE

W 774—FRE

B UDHE &Y —TUsR
RRZEVATL

W UDiR#Rt > 2 —

WERERRVATL

B 1-¥—-0FEKRA MR)

=97 =N TFA VD

- B

BN I-_Jr7r—ILTH WE-H—J 0 BIRICEE

FHROHOEBEEHE A VR Y—I/AEEHT EEDLSIC(RE)EES
EHELDESICEPEARGTE BLOICERE (R -EE-EAAN) NBENITET
ICBEMTET NBENMTET

« BEUDEAEERL - UDE#% <T—78IFE c EFERRIVATL (£

TR BEBRFE, AT«

« TUA— FHIE T3ER, BEA T4 TR

. UDBUS: -4 —5 ¢ RBI%E 2=
FEUATLHEHE . . 14— OEKZ (R
S R 5 B -

+ UDfEsRt > 2 —FisR

BT DEVPERE - FREROEWIRDOSGEVWEEZRET 5L DI,
THICBEDT S, ACHBEEVEFOREED, HERTAINE
/\\\_Za/r\/%/—_r_\_a—o

EvtER. BELSHED L WSS THEZFEZRZIT 5,
HERKEZTTLOPRELGUDEZTILDONEZSNS,

EXRELTEET %,

PNERZEZIHIEBRDZ LWVZEEXROUDHRREZIET 5
*KHZRF D, HEHF. HmOUDFHl, UDKMDEMG L,

UDY B> DREKRURRY 1 FDFRE,

FEEBENRICLIEI S — DR, —RIGEXT 7 DERZRS
LEble, BENBILRFRZRAET 5.

FEEOEFEZHRM Y —T A ADKYVICRRT BV A7 LZERFD,



lllustration: Medium-Term Vision

Society that is “enjoyable and convenient

Society for as many people as possible”

We Aim
5 | |
Achieve Preparation of UD Firms and organizations make Advancement of UD culture

products and services
available

infrastructures

- among consumers
for the whole society <

We will work with members
(consumers) to encourage
responsibility in their selection

We will work with members (firms,
organizations and individuals) to
actively promote the use of UD

We will work with central
and local governments to

Activit
y implement measures for

uodoy ]]H: %

B Common UD standards

B Commissioned joint
research

M Establishment of UD
standards and UD marks

M Establishment of awards

MiSystems for assisting
product & service
development

B UD information centers

Misystems for consumer
enlightenment

M Users’ Voice Post
(tentative title)

We will work with the government to set common standards across all
government ministries and agencies and all industries and businesses. We will
indicate standards on usability for all people and minimum baselines that
should be complied with.

We will accept commissioned research from the government, firms, and other
organizations for pay or grants.

UD standards and UD marks may indicate recommended benchmarks and
advanced levels of UD.

The awards will be managed as a business project.

We will introduce systems for assisting small- and medium-sized firms and
other member firms lacking in experience develop UD products. They will
include employee education, UD assessment of products, and provision of
UD technology.

We will establish UD salons and develop an official website.

We will organize seminars for consumers. While utilizing general media, we
will develop independent PR methods.

We will introduce a system for reflecting consumers’ voice on the development
of products and services.

Policy preparing the infrastructures products and services. of products and services.
for realizing UD.
........................................................................
[ ]
p: * Preparation of UD standards o
[ ]
Medium-\ ¢ e Preparation of common and UD marks + Management of systems ¢
o . . .
e *  UDstandards « Establishment of awards for enllghtenlnq 4
Vision . « Management of systems for EEUEIIEE (seimmz?\r:s,. 5
R - assisting firms and organizations oriaenmbg:'IAUD s ?cﬂvmes(:lcp .
" e ¢ Commissioned joint develop UD products and L N plu 5 use? the medl'a, 4
.prograrr;s, . . services (employee education, evelopment of own media) e
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“PJ" stands for “Project”” “WG" for “Working Group.”

HMERRCERSOBZE
Conceptual Diagram of the Research Development
Planning Division

BOUD PJ
UD PJ for Food

XBPJ-WGICIK. EHEE 1R, FH. BFEEEL
1 Director in Charge, 1 Manager and some Assistant Managers will be
assigned to each PJ and WG

New Start: Two New Sectional Divisions since November 2005

The IAUD committees were reconstituted in November,
2005 and since then have been working as two new sec-
tional divisions, the Research Development Planning Divi-
sion and the Project Planning & Public Relations Division.
We would like to report on the outline of each division.

B Research Development Planning Division The Re-
search Development Planning Division is responsible
for UD research development, and seven projects have
been established within it: the five projects of the for-
mer Project Development Committee (Living Space PJ;
Mobile Space PJ; Working Environment PJ; UD PJ for
Leisure Time; and UD PJ for City Environment) and the

newly established UD PJ for Clothing and UD PJ for Food
(both of which will commence activities in Fiscal 2006).
Three working groups (Standardization Study WG
which succeeds that of the Theme Study Committee;
UD Workshop WG and Activities Reporting WG which
have evolved from that of the Event Planning Commit-
tee) have also been established across these projects.
The Activities Reporting WG is responsible for the Regu-
lar Study Sessions and Activities Report Meetings.

A division head and a vice division head will be elect-
ed from among the directors. Moreover, each PJand WG
will be managed by a director, and a manager and an
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Information Service Team
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6 Directors in Charge

IAUD Award Section
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Intellectual Property Section
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3 Directors will be assigned to the Project Planning Section

BREE - LRBROBE
Conceptual Diagram of the Project Planning &
PR Division

assistant manager elected from among its members.

B Project Planning & Public Relations Division The
Project Planning & Public Relations Division is respon-
sible for planning projects based on the results of ac-
tivities and disseminating them in the form of infor-
mation. Accordingly, a Public Relations Group and a
Project Planning Group responsible for planning proj-
ects in general have been established within it. As be-
fore, three teams—Information Services, Publication
Planning, and Web Planning—have been established
within the Public Relations Group. Four sections—Proj-
ect Planning, International Relations, IAUD Award, and

xfthpZES(ClF, BHER1R. FEZELS

1 Director in Charge and 1 Manager will be assigned to each of
the remaining sections

Intellectual Property—have been established within
the Project Planning Group.

A division head and a vice division head will be
elected from among the directors. Two directors in
charge, and a manager and a team leader elected from
among members will be assigned to the Public Rela-
tions Group. Six directors in charge will share the func-
tions of the Project Planning Group. Three directors will
take charge of the Project Planning Section. One direc-
tor and a manager elected from among members will
manage each of the remaining sections—International
Relations, IAUD Award and Intellectual Property.
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Towards the International Conference for Universal Design 2006

The IAUD Open Forum 2005 organized by the IAUD was held at the Center Hall of Kyoto
Institute of Technology on October 21, 2005. Experts from both Japan and overseas were
invited to lecture at the Forum, including Bill Green, Emeritus Professor of the University
of Canberra. Various presentations were made and exchanges of opinion took place on the
current condition of and issues related to UD in Japan and worldwide.

In this issue, we provide detailed coverage of presentations made by the lecturers at the Forum.

Organized by: International Association of Universal Design
Under the auspices of: Kyoto Institute of Technology
Supported by: Kyoto Prefecture, Kyoto City, Kyoto Chamber of Commerce and Industry

1aUD 27474 2000 .
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Speech: Society the IAUD Aims for
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IAUD Chairman of the Board of Directors
Mitsuo Kawaguchi (Hitachi Ltd))

Thank you all for taking time out of your busy sched-
ules to attend this gathering today.

| would like to take this opportunity to thank
Kyoto Institute of Technology for hosting the Forum,
as well as Kyoto Prefecture, Kyoto City, Kyoto Cham-
ber of Commerce and Industry, and the Consortium
of Universities in Kyoto for their cooperation for the
Open Forum.

Firstly, | would like to talk briefly about the history
of the International Association for Universal Design
(IAUD). The IAUD was founded as a result of the 2002
International Conference for Universal Design, which
took place in Yokohama. The 2002 conference was
the first international conference on UD to be held
in Japan. During the conference, many participants
from around the world evaluated highly the Japanese
manufacturer’s viewpoint of UD in producing goods.
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We also received advice from His Excellency Imperial
Highness Prince Tomohito, the Patron of the confer-
ence, that we should not let the conference pass as
one single event, but that we continue our activities
in contributing to society by creating an organization
specifically for following up the conference.

The IAUD was thus inaugurated on November 28,
2003. At the inauguration ceremony, held at a hotel
in Shibuya, we invited His Excellency and the then
Minister of Economy, Trade and Industry, Mr. Shoichi
Nakagawa. They both assured us of their willing-
ness, representing the government, to support the
IAUD activities.

IAUD activities are based on the following three
precepts: To design research platforms considering
the end user’s point of view; To develop UD projects
among organizations that vary in type of industry;

11



=3-SN 2006 SEEFE UD SEICHTT

%
S JIC IAUD Open Forum 2005

12

EOTIEE S D & REDREICTREW
WEECHRIBR TSP EEEBY L.

Z D% IAUDZ. 2003 FED 11 B 28 HICHE
LE Lz, BRI LE LTI EBDKRTIV
THER2AZTV, BECHEIETOH)IB—E
FEEAE (UE) [T TBEWVEE. COR%
BRFE LTHEY EIF TV T EEHHNERWN
EEF LI

IAUDDEX W $EFH DA+ 7 M TEEER
BHOSDTZY FR—LDL YU EVWSHZED
B, M58 EFRDEEZHZ fc UD DEERH
EWVWSHEA TEBRRDERRZ G EHRAIC
BIFTEIERREE] DRREWVD 3 DEKREGHH
L. INEEFELONFEEEBEL TEDHTL
T ETY, MMHRITHEIFTUDHEERIS] &
WOKREEBEZEEBIS HELTVET,

INETOEHEBEICTBNLE T, EF
RS WG Tl 2 # AIC 1 EDOR—X TEFIH
TREREL.EFTELEDONEDZERET S
EEFFIC, RERTOERRBAITOTVET,

EEMAREZEXOAZE[PITIE. TT/VTITZ
AT7—FTv I VAN TZAT—ZEM]1 D3

and To provide information on the results of the IAUD
to international conferences and to the world. With
these viewpoints as the basis of our organization, we
conduct activities through communication with end
users. We aim at and strive to create the first UD soci-
ety in the world.

Now | would like to report briefly on our activities up
to the present. The Seminar Planning WG holds a reg-
ular study session once every two months, at which it
provides opportunities to hold discussions with end us-
ers as well as to exchange opinions among members.

The Living Space PJ of the Project Development
Committee has set up three teams: Ergo; Life-Check-
list for real-life scenarios; and Life-New Concepts of
Space. Each team focuses on its respective theme. At
the Mobile Space PJ, the members share and study
the UD information at various actual scenes such as
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UD for Public Transportation Information, and UD for
Integrated Car Cockpit System. The Working Environ-
ment PJ works in two groups, a UD Meetings team and
a Visual Environment/Sound Environment team. The
UD PJ for Leisure Time also works in two groups, In-
door and Outdoor.

The Public Relations Committee provides infor-
mation on each project and results of the activities
of each committee through various media, such as
newspapers, magazines, and others. Also, the Public
Relations Committee communicates the activities and
visions of the IAUD to members through the Annual
Report, the IAUD Pamphlet, and the Bulletin.

At the IAUD Award Planning Committee, the IAUD
Members Award is currently taking place on a trial ba-
sis. Based on the close investigation of the results of
the IAUD Members Award, the Award Planning Com-
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mittee aims to fully launch the IAUD Award for the
general public, and to hold the first award ceremony
during the international conference next year.

The Event Planning Committee holds an annual
workshop where members present issues, inspect
them in detail, and make new proposals. The Event
Planning Committee held the IAUD Activities Report
Meeting in March in order to update the results of the
activities of each committee in the Fiscal Year 2004.

The International Relations Committee made the
most of its participation in the 215 Century, lll, an In-
ternational Conference on Universal Design, which
was held in Rio de Janeiro, Brazil, and communi-
cated our activities to the world as well as collected
various bits of information. The Plenary Session and
exhibitions coordinated by the IAUD for this confer-
ence were evaluated highly by UD practitioners from

around the world. Moreover, the International Rela-
tions Committee held the Special Open Seminar in
March, to which we invited Ms. Patricia Moore to lec-
ture, who is currently an industrial designer, and has
also won renown for publishing a book based on her
own experiences as an old woman in disguise.

The IAUD has been working in this fashion in seven
committees up to October. From November and af-
terwards, the IAUD will take over and continue these
activities in a new system. Also, we are planning to
communicate to the world the three-year results of
our activities at the international conference in 2006.
The conference site will be Kyoto International Confer-
ence Hall. We look forward to your participation.
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The IAUD, since its foundation in 2003, has been con-
ducting various activities to lead both Japan and the
rest of the world to the realization of UD. Kyoto In-
stitute of Technology sympathizes with the activities
of the IAUD, and so would like to support them as an
educational institution. Today, as part of such aid, |
am here at the opening of the Forum, with the sup-
port of Kyoto Prefecture, Kyoto City, Kyoto Chamber
of Commerce and Industry, and the Consortium of
Universities in Kyoto.

We have two objectives today. Firstly, as this fo-
rum serves as the kickoff to the international confer-
ence, which will be held in October 2006, we need
to establish a suitable environment to begin prepa-
ration. Secondly, we are here to exchange informa-
tion on the current issues of UD, to share the com-
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mon understanding with the participants, and to
consider possible solutions to the issues raised for
future development.

Set in the ancient capital, the source of the tradi-
tional culture, Kyoto Institute of Technology has estab-
lished a unique academic culture seeking knowledge,
aesthetics, and technical skills. Our university is dedi-
cated to advancing and educating students in practi-
cal science for a new era. Its key concepts are care of
the natural environment, collaborations between art
and science, and cultivation of both intellect and aes-
thetic appreciation in students. Following our policy,
Kyoto Institute of Technology will continually take an
active role in participating and supporting the activi-
ties of the IAUD.
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It has been almost 20 years since Mr. Ron Mace first
advocated the UD concept. The concept seems fi-
nally to have been generally accepted in Japan. July
2005, the Ministry of Land Infrastructure and Trans-
port announced its fundamental policy on UD. Ac-
cording to the survey we conducted, however, not so
many people knew the word “UD." Therefore, Kyoto
City established the Miyako Universal Design Promo-
tion Ordinance April 2005, with a wish to popularize
UD among the 1,470,000 residents of Kyoto City and
business partners in the city as well as tourists to the
city, the number of which exceeds 47 million yearly.
Kyoto was the first designated city to enact such an
ordinance. Also, because Kyoto is an academic city,
the Consortium of Universities in Kyoto, a big organi-
zation that connects universities, was established in
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order to enhance its academic profile. The college-
town exchange center, called Campus Plaza Kyoto,
is located in front of Kyoto Station. With the help of
Kyoto Institute of Technology, they offer at this fa-
cility a course called Practical UD Design, which is a
part of the credit exchange system.

It is a great honor for our city that the Interna-
tional Conference for Universal Design will be held
in Kyoto. Today’s Forum gave us an opportunity to
refresh our determination, as Kyoto City, to further
contribute to the promotion and realization of UD.
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Emeritus Professor of Applied Ergonomics and Design, Univer-
sity of Canberra, Australia. Coordinator, Include 2005, Royal
College of Art, London
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Curriculum Vitae

Graduating from the Department of Industrial Design at the Uni-
versity of Northumbria in Newcastle, UK, Professor Green has been
involved in professional design, education and research in Great Brit-
ain, Netherlands and Australia for over 40 years. He served as Pro-
fessor of Applied Ergonomics and Design, and as Head of Industrial
Design, at Delft University of Technology, Netherlands until 2000.
He is currently Emeritus Professor at the University of Canberra,
Australia and maintains an active interest in education and consul-
tancy. He was one of the organizers of Include 2005, which was
held at RCA in London in April. He served as a chair at sessions, and
his unique talk and comments from a specialist’s viewpoint as the
chair drew attention, especially at the session “24-hour Inclusive
Design Challenge,” which was the highlight of the conference.
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What are we trying to do?

There are a number of names for the design disci-
pline that concerns us: Universal Design, Inclusive
Design, Design for All (D4A), and others. For the
sake of simplicity | shall use the term that | am accus-
tomed to—Inclusive Design—with the understand-
ing that each term embodies the same cause.

Using this opportunity, | would like to clarify
some of my own thoughts, and through my network
of friends to review what is going on in the rest of
the world and look at some future scenarios.

We recognise that the ageing population is a key
issue, but the reality of ageing is always confused by
the varying perceptions of ageing.

In a recent paper to the Science Festival in Dub-
lin, Ireland, Professor Dominic Abrams, Professor of
Social Psychology at the University of Kent in Eng-
land, says “There is a massive difference in people’s



LABEE. REDHXDH T ITWDETHE
FET.WOLSFHRELGDONMCDOVNWTDALD
i lE. TDANDERICK D TKRELGEED
H5, BELICRT 5EZFEIREANICEZ
L. AOD37%E5R Y DAL ITREICHKTE
THEDICHBEHDTLE DI EBNTVET,

WlE. FRESERDEINNEREZTER L. 124
MOBMHIES5 MO o EimE EEZTWLSH. 62
ROTEIESTRE CHEHEBEEL>EEZATY
51EEO2TVEY,

ZRIEHR BT ES2ELTWBA VY
W—2 T T A& THERR] Z &/ \BRIC &,
o RE BRETA L THBICET S
ETY, ThE. TP A XTIXRTDOAICE
hE2EDTEH BIEHLDITS2EDTEHD
DEBh, 177 IV—T7H A ik ARBIK
TNZTNEBRS T a2 L. RARDOTEE
IR BT EEBIRLET, TB2—FT Y
& BHEEEETCLEATEHEEA B
BAENERL MEZELZSHETITOH

perceptions of when youth ends and old age begins,
depending upon your own age” and “we've got to
completely change the way we think about ageing,
otherwise we shall have 37% of the population sit-
ting twiddling their thumbs and being completely
dependent on the rest.”

He points to a remarkable gap in perception: “If
you are a 24 year old man, you think old age begins
at 55, but if you are a 62 year old woman, you think
your youth did not end until 57"

What we are trying to do is to design and market
products, environments and information in a way
that determines minimum exclusion. Inclusive De-
sign most certainly does not mean a ‘one size fits all’
approach, and nor does it burden itself with ideo-
logical imperatives. Inclusive Design recognizes that
people are different, and aims to provide maximum
flexibility within an inclusive approach. The pri-
mary target for Inclusive Design is not disability (at
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any age) and is not ‘old’ people. The primary target
for Inclusive Design is the whole population, which
includes people of different abilities, who achieve
things in different ways, and who have goals that do
not always accord with the goals of the designer or
maker of the product.

Impairment in youth is not new. Reduction of
ability and facility in great age is not new. What is
new is the proportion of the population that | shall
call “transitional. Those people to whom the tradi-
tional view of aging no longer applies. Today’s 70
is yesterday’s 60. 60 is the new 50. The aged peo-
ple often have robust physicality, accompanied by
equally strong confidence and expectations.

The only design conclusion to be drawn from this
is that age (together with gender) itself is not of any
real consequence.

Having said that, it would be naive not to recog-
nize that e.g. trauma does cause handicap, and that
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ageing does bring change. There is every reason to
focus design effort on the needs of the 17 year old
who dives into a shallow pool and becomes a para-
plegic as a result, and the needs of the 85 year old
who falls and breaks a hip. The danger lies in assum-
ing that both of their sets of problems are solved by
designing a wheelchair. Inclusive Design recognizes
the difference as well as the similarities.

Is it important to be mainstream?

The ageing of the population has become an issue of
substance for most of the governments of the devel-
oped world and their response has been, inevitably,
bureaucratic and has involved the setting up of orga-
nizational structures. Thus we have for example the
EIDD—the European Institute for Design and Disabil-
ity, which has affiliated organizations in every Euro-
pean country. Similar organizations exist in most of
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the developed nations are excellent resources for in-
formation on the needs of the older and/or less able,
and act as pressure points for government action in
terms of legislation and project funding.

The transfer of this rich information to actual de-
signed products, and more particularly to products
that may be considered mainstream, is the focus of In-
clusive Design. What makes a product ‘mainstream’?
When is it OK not to be mainstream? Why is it pos-
sible to be considered chic when wearing spectacles,
and not when wearing a hearing aid? There are no
watertight definitions of mainstream products, and
in spite of the desirability of mainstream products
being inclusive, the desire to create a ‘mainstream’
product is not by itself an effective driver of Inclusive
Design. What then is an effective driver?

Michael Underwood of Population Ageing As-
sociates in England has given detailed consider-
ation to the business drivers of Inclusive Design. He
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named seven drivers, but | have synthesized them
into three.

The drivers of Inclusive Design

One is altruism. There is no doubt that the world
contains many people who genuinely care about
the ideals of Inclusive Design. A testament to this
is the number of groups and organizations world-
wide who support and promulgate the ideals and
principles of Inclusive Design, even when there is no
immediate or even indirect tangible gain.

A good example of altruism in business is Waai-
jenberg, a small company in Netherlands, who
makes a special purpose vehicle called ‘Canta’
Driven by personal commitment—the founder has
a disabled family member—the design excellence
and superior suspension of the ‘Canta, equipped to
take wheelchair passengers, has made the company
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a success. ‘Canta’is well-received not only because
itis a car for the disabled, but because of its general
urban suitability. What started as a personal wish to
do something good for others resulted in business
success. Altruism, the will to do something for oth-
ers, can be a powerful driver.

Another driver is political imperative. Govern-
ments of the developed world are, if one believes
the rhetoric, keenly aware of the electoral and eco-
nomic power of the ‘grey’ voters, but this is inclined
to manifest itself in a conservative approach to
grand issues, such as security, or taxation structures,
or health care. Governments enact legislation or
exert pressure which is often in response to some
economic driver such as insurance premiums or the
cost of health care, or to media pressure, or to per-
ceived electoral advantage. The media have an im-
portant role to play. A ‘quick and dirty’survey of the
mainstream Australian press over the last month re-
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Shopping cart, a typical Inclusive Design product.
According to Mr. Bill Green, the innovative design

made the cart so popular that children fight for it.

vealed 15 articles that had as a core topic the aging
or disabled population. A decade ago, you couldn’t
have found such an article. The world is changing.
Despite the tendency to get involved in ‘human in-
terest’ stories only when there is nothing else to fill
the pages, the press can be an effective agent for
change. There is usually room for the exposure of
good design ideas.

Public administrations in general are slow mov-
ing bodies, but there is a keen sense of survival
inherent in the political process that can motivate
and galvanize in the most unexpected ways. Most
government bodies are primarily concerned with
access, and have legislation or guidelines for public
buildings and spaces. A welcome change in recent
years has been the willingness of legislators to ex-
tend usability and access criteria to the design of
products and services as well as buildings.

But the imposition of a standard is not the com-
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plete answer. A standard tends to be the thing
that all interested parties can agree to, and thus is
usually less than ideal. Given the temptation for
providers to meet the standard and no more, the
results are often barely acceptable. Toyota Motor
Corporation is known for its high reliability. Toyota
has achieved the stable position because it set its
goal beyond standardization.

The third driver is economic gain. The businesses
who provide buildings, products, services or infor-
mation to the market are driven by the need for an
appropriate return on investment. The bottom line
is the most powerful of all drivers, and given the
‘technological level playing field’in consumer prod-
ucts, it is often usability for all that can provide the
competitive advantage.

In the expanding market for inclusive products
and systems, those who are best prepared will bene-
fit most. What does being prepared mean? It means
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having in place design systems that are sensitive, in-
formed and skilled in the use of the data that sup-
port inclusive design, and it also means having a
marketing thread that understands the importance
of visibility. The best and most inclusive design in
the world will not be successful if the mainstream
support structure lets it down. This involves not only
the company sales and marketing team but also the
training regime of the outlets.

The power of the active groups, the response of
the media and the political process are closely linked,
but it is not a link that the design community is in a
good position to exploit. The idea of Inclusive Design
should not be a wall of prejudice in society. There is
evidence that the marketing benefits of an Inclusive
Design approach are penetrating corporate con-
sciousness, and we may be on the verge of a signifi-
cant change in the way inclusivity is viewed. Never-
theless, combining Inclusive Design with business is a

FOBEMEIBLET . A VIV T T4
NCEDT TR INIV=EEY) I<HE>TWL
BDIEETL & 2D

A= TTHFAUTENT, e bk
[ENEDIEIE. TRTHHECWL I EVDSK
ETHRERZHELABETY, TH.EEALTWS
DIFKEGMETIE G NI EEEWOES
WIZDTY, DEV. INTZRT B
355 WDTT,

Bk, —DUOEDDOREE A VT IV—
TT7HAVERBITEIATDF vV REEDS
ABNETY, ZLT TThEP25ITART
SELWL EEZBDTIEEL BL DK
DEEICT L. —D2UEDRB LTV T ED
B5ETY,

TIVT b RZTIE T A VEEBOFEIC. T
YA UDEHELTIDDBEEZDZNEND
BEEODTVE LT B1BIE ZBHATER
WET A, DFEVZENHARIILGIINIE 75
A VBEEDRY Lm0 LNV, EB2BIE.ZFD

very difficult problem for companies to deal with.

What are the ‘drempels’?

‘Drempel’ is a very useful Dutch word that means
‘threshold’ or ‘bump in the road! Something that
doesn't stop us, but slows us down. What are the
drempels for Inclusive Design?

It is always tempting to try to identify very big
problems—specific reasons why Inclusive Design
is not the norm, but | believe that there are none.
Rather there are many small ‘drempels. In other
words, there is no wonder remedy.

Instead let us deal with each new product, each
new design problem, and each new situation with
Inclusivity as part of our tacit imperative.

At Delft University of Technology, design teach-
ers frequently ask students for a three tier structure
of requirements for any design brief. The first level
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contains those things, usually small in number, that
are not negotiable and without which the design
will simply not work. The second tier contains those
attributes without which the design may work, but
will be never be more than adequate. The third tier
may be large, and contain the “it would be nice if...”
elements. Inclusivity is a realistic component of the
second tier, and for true inclusivity must be part of
the first.

The important question for designers is: “By do-
ing the design in this way, whom will | exclude?”

There are some exemplars

Many of the leading designers and researchers from
all over the world gathered together at the Include
2005 conference, where | served as conference chair.
I would like to introduce one of the projects that was
foreshadowed but not presented there. A’'hearwear’
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Hearwear product equipped with a small microphone.
Clear conversation possible even amidst a crowd.

device called Table Talk, is an excellent example of
Inclusive Design. Table Talk consists of an induction
loop system and earpieces: a set of microphones
linked to a conductive strip around the table en-
hances the voices of those in its circle. When you
don’t need to join the conversation, simply lean
back or step out of the circle and you will not hear
it. Table Talk allows clear conversations even when
a background noise is very loud, for example, in a
conference hall. This device is innovative in that it
can be used by anyone at will.
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Where do we go from here?

Dan Formosa of SmartDesign in New York, believes
that the pattern of industrial design and production
is changing and that the traditional industry-prod-
uct-consumer hierarchy is changing to become in-
dustry-consumer-product. The logical conclusion to
this trend is consumer-industry-product, and there
has been research initiated in Netherlands on the
value of observation (of the person) to innovation of
the product. In other words, the research on what
the population actually wants comes before any
decision on product development. When technol-
ogy push gives way to people pull, we may see quite
different products emerging. What is important is
the idea behind the products. A good idea leads to
excellent products.

Itis not appropriate at this time and in this forum to
delve too deeply into futurist thinking, but it would be
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William S. (Bill) Green at Special Lecture

irresponsible to ignore the more robust possibilities.

For example, how will the inevitable reduction in
fossil fuel resources impact on our technologies? No
oil, no plastics? Will there be alternative resources?
There are other scenarios. In the United States and
in Australia, there is a significant tendency towards
childhood obesity. Will these children contribute to
an overweight population that is at risk of debilitating
conditions? Will they have the same life expectancy?

We simply do not know, but the casting and
evaluation of a multiplicity of possible scenarios and
the adoption of strategies to facilitate the desirable
ones is a necessary attribute of a forward looking
business, as is the adoption now of an integrated
inclusive approach to design. | believe this demand
will continue to grow.

Finally, | would like to quote from the powerful
final paragraph of an article written by a good friend
and one of the real champions of Inclusive Design,
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COMING?

Pattie Moore of Moore Design Associates.

“The need for 'humanism’ in design has never
been more critical. No oneiis old. We all have an age.
No one is disabled. We all have different and dis-
tinct abilities. Unless we change our attitudes and
perceptions of the “norm,” we will continue to create
safe passages for some and roadblocks for others.

Design is the ultimate prosthetic and designers
the veritable enablers. Ours is an exciting charter.
Beyond the confines of the aesthetic, we have the
capacity to fashion the quality of life itself

The traditional industry-product-consumer
hierarchy is changing (By Dan Formosa)
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At the panel discussion, following the special lecture, we had four lecturers, each
representing the government, the consumer, the company, and the university, to
discuss the current condition of and issues related to UD. After the panel discus-
sion, Prof. Bill Green offered us some comments on what he expects from next
year’s conference and what he believes are the main issues to tackle.

Panel Discussion:

Nobuyuki Hattori (Kyoto City) Akihiro Taniguchi (Aichi Shukutoku University)

Tadashi Koike (OMRON HEALTHCARE Co., Ltd.) Masayoshi Kubo (Kyoto Institute of Technology)
Special comments: William S. (Bill) Green

Coordinator: Kimitaka Kato (FUJITSU LIMITED)
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Miyako Universal Design Promotion
Ordinance and Other Undertakings: Kyoto

Nobuyuki Hattori

Executive Director, Miyako Universal Design,
Kyoto City

Curriculum Vitae

Born in Kyoto in 1956, Nobuyuki Hattori joined the
Kyoto City Government in 1979. After working at
the Welfare Division for Persons with Disabilities,
Social Services Bureau, and General Affairs division
of the Construction Division, Construction Depart-
ment, he became the director of the Public Health
and Welfare Department, Public Health and Wel-
fare Bureau in 2005, and has been actively involved
in promotion of the Miyako Universal Design.

First, | would like to explain the details of the Miyako
Universal Design Promotion Ordinance.
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Nobuyuki Hattori

The subway stations of the Tozai line, which is oper-
ated by Kyoto Municipal Management, have platform
doors to prevent passengers from falling from the plat-
form. Also, the electric display inside the train indicates
the next stop. In addition, there is a wheelchair space
inside. All Tozai line trains are equipped in such a way
and are very popular among users. Of course, eleva-
tors and escalators are available in every station, with
maps all over to show the locations, making it easy to
make a choice according to one’s personal situation.
Next, take the streets of Kyoto for example. The gov-
ernmental regulation states that the gap between the
sidewalk and pedestrian crossing should be within two
centimeters. However, the City of Kyoto made the gap
between the sidewalk and crossing along the Oike-dori
within one centimeter, thinking of the end user’s con-
venience. Also, the Nijou Park, located to the north of
Nijoujou Castle, is wheelchair accessible but it is at the
same time designed so that motorcycles cannot tres-
pass. The paths are built for baby strollers and wheel-
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chairs. The benches are installed with handles that help
people with weak lower body strength to stand up.
The official website of Kyoto City, called Kyoto City
Web, offers voice synthesis in four languages. Charac-
ter enlargement/reduction is also possible for people
with vision impairments. There are other functions,
such as color scheme change with four potential color
arrangements, reading aids provide the phonetic read-
ing of kanji (Chinese characters used in Japanese) and a
control to adjust the speed at which the text is read.
Kyoto City has been, long before Miyako Universal
Design Promotion Ordinance was established, working
on UD in various situations. The Round-Table Confer-
ence for Planning and Promotion of a Model Town for
People with Disabilities went into effect in 1972, and
the Outline for Architecture and Environmental De-
sign in the Context of Welfare Services, in 1976. Also,
in 1995, the Outline for Architecture and Environmental
Design for All, which includes plans for not only build-
ings but also streets, parks, and public transportation
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One centimeter gap between sidewalk
and pedestrian crossing (Oike-dori)

designs. The Barrier-free Architecture Design Promo-
tion Ordinance was established in 2004.

Finally, the Kyoto Miyako Universal Design Promo-
tion Ordinance went into effect in April 2005. This or-
dinance calls for the adjustment of the culturally rich
environment of Kyoto to incorporate UD. It is based on
an idea that each town has its own unique traditional
culture and history, and so UD should be adopted in a
way proper to the town.

The aging population is a significant problem in
Kyoto. The number of the population above the age of
65 constitutes 20 percent of the total. As we get older,
our physical abilities change because of illness or acci-
dents. We need to consider if we will still see the en-
vironment we live in now as suitable for ourselves in
the future. The Kyoto Miyako Universal Design Promo-
tion Ordinance was put into effect in order to promote
awareness-raising and the laying of groundwork.

This ordinance has several features. One of them
is that it carries five principles: understanding and re-
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specting the individual, promoting health, safe and se-
cure life, environmental friendliness, and international
cooperation. In considering environmental friendliness,
for example, we must think about how automatic doors
and such electric appliances effect the environment.

Another feature is that this ordinance will be com-
plemented by a set of guidelines. Currently, these
guidelines are being discussed by the council. The ordi-
nance itself is a principle, so it needs a set of guidelines
to illustrate its goals and actual measures.

UD cannot be popularized by Kyoto City alone. The
roles of companies and citizens are very important.
Therefore, the ordinance establishes liability for Kyoto
City, as well as for companies, citizens, visitors, and
temporary visitors.

Lastly, | would like to talk about the fact that many
station rotaries are filled with illegally parked bicycles.
These illegally parked bicycles take up space and cover
raised guiding lines for the visually impaired. Kyoto
City also established Measures against lllegally Parked
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Entrance to the Park: Wheelchair—but not motorcycle—
accessible (Nijoujou Park)

Bicycles and Motorcycles, and tries to clear the space
constantly, but the situation is not getting any better.
UD cannot be promoted in such an environment. We
need to discuss such matters once and for all.
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I Universal Design
from End User’s Viewpoint

Akihiro Taniguchi

Professor, Faculty of Medical Welfare,
Aichi Shukutoku University

Curriculum Vitae

Born in Kyoto in 1956, with cerebral paralysis, Aki-
hiro Taniguchi has been confined to a wheelchair
all his life. He obtained his doctorate from the
Graduate School at Doshisha University. While
studying at Doshisha University, he also attended
the Center for Independent Living (CIL), Berkeley,
California, to study the idea of independent living
and the personal care attendant system. Return-
ing to Japan, he established the Independent Liv-
ing Research Institute and continues to be active
as a lecturer nationwide.
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| often visit the Kitano Tenmangu Shrine, mentioned in
the previous talk, to pray for the scholastic god because
| have a child who is preparing for university entrance
exams. Every time | visit there, however, | feel some-
what out of place because in my wheelchair | take a dif-
ferent path from what others take to the shrine.

The Kiyomizu-dera Temple also has a special ap-
proach in the back that will take a wheelchair user to
the famous Stage of Kiyomizu. Ascending, | felt lucky
to be in a wheelchair because | was able to see a spec-
tacle that general visitors can never see. But still, | felt
something was wrong. After all, | had to take a different
approach from others.

In the United States, there is a law, called Americans
with Disabilities Act (ADA), that states that “the ac-
cessible route shall be the same route utilized by the
general public” and that “a separate or different route
should not be made” However, it is also true that there
is a conflict between traditional Japanese culture and
wheelchair accessibility. This is a very difficult problem.
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In spite of such concerns, those involved in tourism of
Kyoto have carried out impressive works, making it pos-
sible for people in wheelchairs to gain access to Nijou-
jou Castle and Sanjuusan Temple. | often take visitors to
Kyoto to Nijoujou Castle and Sanjuusan Temple for that
very reason.

One of the problems that Kyoto has is that, though
it is one of the most frequently visited city in the world,
there is very little accommodation for wheelchair us-
ers. Wheelchair users’ impression of Kyoto is that it is
easy to get around the city, but difficult to spend the
night there.

| believe thatthe viewpoint of the people concerned,
in other words, the end user’s viewpoint, should never
be overlooked in considering UD. As it was mentioned
in the previous talk that the results of a survey showed
that not many people know the term‘UD, the same re-
sults can be expected of the word ‘Inclusive Design.!On
the other hand, the word ‘normalization’ may be pret-
ty popular among many people. This term, however,
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Kyoto City where UD is progressing (Picture: Gion
Hanami-koji, street lined with beautiful old buildings)

means “to make a situation become normal again,” so
the connotation is that firstly an abnormal situation
has been created. The same thing can be said of the
term ‘Barrier Free! The meaning implied is that a bar-
rier is created and then removed. ‘Inclusion, ‘UD’ and
such similar nominations and concepts are the results
of the problems these words contain.

Kyoto is a very small city. In terms of transit, the
two subway lines, north-south and east-west, are suf-
ficient for getting around. There are also many shops
in the underground shopping arcade, to access some
of which one has to climb down narrow steep stairs
like chutes. It is impossible for people in wheelchairs
to visit such shops. Recently, Kyoto’s machiya, tradi-
tional townhouses, are popular but these townhouses
are also wheelchair inaccessible. Entering a machiya,
one is told to take off one’s shoes and climb up narrow
stairs. Machiya provide only the traditional Japanese-
style toilet, where one has to squat.

There are people with all kinds of disabilities in-
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cluding vision and hearing impairment and people in
wheelchairs. | would like to ask the people involved in
UD to treat end users’ opinions and feelings with a little
more respect. Otherwise, | am afraid the most impor-
tant part of UD will be missed out.

When we talk about UD, the topics tend to be seri-
ous. But what we really wish to see happening is the
realization of UD in the places where we can go to have
fun. In Kyoto, the routes served by buses equipped
with wheelchair lifts, at first, made the rounds among
social welfare services only. When | want to go to Shi-
joukawaramachi [laughter], a downtown area, | cannot
use the bus. Also, the bus that makes such rounds does
not run after seven in the evening, that is to say, people
in wheelchairs may not enjoy nightlife. | wonder if this
is the way UD should be in practice. People often con-
sider the serious side of UD, but the fact is that UD for
leisure, a fun life for all, is not easily accomplished.

Among the numerous temples in Kyoto, my favor-
ite is the Nishihonganji Temple. | often visit the Temple
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with my children. | was surprised, one day, to find a
concrete path newly created in the middle of the gravel
road. The gravel road is a face of a temple. Itis extreme-
ly important. A wheelchair accessible path was created
across it. One of the reasons for such change, | believe,
is because many elderly people now use wheelchairs.
The elderly people of a decade ago would have said
that they would rather die than travel in a wheelchair.
Elderly people nowadays ride proudly in a wheelchair.
The wheelchair is now largely accepted.

As | mentioned, there are many good points about
Kyoto. Though | travel all over Japan on business, |
find Kyoto the easiest city to get around. The Shijou-
dori (street), Teramachi-dori, and Shinkyogoku-dori are
even roofed. It is my wish that people with disabilities
feel confident in themselves, living in the city of tradi-
tion where UD is put efficiently into practice.
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“To Walk” —Making a Healthy Life
Customary

Tadashi Koike

Design Manager, Business Management Department,
Product Strategy HQ, OMRON HEALTHCARE Co., Ltd.

Curriculum Vitae

Tadashi Koike graduated from the Kyoto Institute of
Technology in 1979. After working for Mazda Mo-
tor Corporation, he joined OMRON HEALTHCARE
Co,, Ltd. in 2003. He is involved in UD strategy, de-
sign management for health goods and medical
appliances, monitoring and evaluation (usability
evaluation), and others.

Today, obesity is recognized widely as a cause of various
life-style related diseases. The OMRON HEALTHCARE
mission is “to contribute to the realization of a healthy
and comfortable life for each person on the globe.” Our

BEEARE I, EIEAEDHES S BB EDH
EHAEETY, BEEFBEHIRE L BREX
21 THLEFEEROFHGELZEHKL. 1HD
SEAEIEINE €5 (B14%:9,200% H. &%:8,300
5/ 8). 18300 U EDEESHEBE2ELUET S
BREDBENBITSNTVET, AlE40 ~ 507%
THEEEEREZRELBODET I 60RETBET
HEHICES T edHICIE, NEFES (BT %R
S B - BREROBINTHY . ADBESDE
ETEID B HME—D/ER - fE2s) | ZEH LBIC
2,000kcal DJEEM D AETT,

FLOVIciE, SEGETE AERET TRAEDIRRE

it MK
Tadashi Koike

project domain includes the prevention and improve-
ment of life-style disease and as a part of it, we promote
reducing obesity.

To reduce obesity, one needs to maintain a healthy
weight and adopt regular exercise in daily life. Healthy
Japan 21, the health promotion program announced
by the Ministry of Health, Labour and Welfare, has ar-
ticles in consideration of prevention of life-style related
disease, such as, “Increase walking steps per day (male:
9,200 steps/day, female: 8,300 steps/day)” and “Exercise
at least 30 minutes or more twice per week.” People start
to develop life-style related disease at the age of 40 to
50. In order to live healthy after 60 years of age, one
needs to exercise one’s motor organs (generic term for
muscles, bones, and nerve systems that are necessary
for moving the body; the only tissues and organs that
one can move at his will) and burn 2,000kcal per week.

One of OMRON'’s products is a combination of pe-
dometer and body composition analyzer, that can mon-
itor one’s physical condition. Figure 1 shows my physi-
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cal activities for about four months, recorded by this
product. In my case, if | walk from Kawaramachinijou,
where | live, to Ukyo-ku, where my company is located,
steps amount to 7,000. By walking 7,000 steps one way
per day, | burn 300kcal/day, which is the same as the
daily goal, and it amounts to 2,000kcal/week. The bar
chart above the figure shows the weekly number of
steps. The peaks indicate the weeks in which 2,000kcal
is burned. Dents show how | was reluctant to walk dur-
ing, for example, the rainy season, or due to demanding
work. They even show how | overate due to stress. The
chart indicates the period when the diet was working
as planned, or when, rebound effects were in evidence.
It is not easy to accomplish the daily goal that is pro-
moted by Healthy Japan 21. In order to make walking
a daily routine, there needs to be some object that one
finds fun or interesting.

Now, let us consider Kyoto, the source of the tra-
ditional culture, in terms of whether it is a city where
people want to walk or find it easy to walk. You can

find examples of a long heritage all over the city of
Kyoto. Some of those heritage sites can be viewed
only on foot.

Also, Kyoto City has two symbolic features: Ka-
mogawa River and the streets that are lined up in an
east-west/north-south grid pattern. These two fea-
tures are proof that Kyoto City itself is the embodiment
of UD. In the early morning, many people walk and
jog along the riverbed of Kamogawa. On evenings of
weekends, people gather to the riverbed to take a rest.
It is a place for everybody to use at his own will as well
as a cozy space, and it symbolizes UD. Also, you can
easily find where you are by finding out the names of
the two crossing streets. For example, Horikawa-Oike
means you are standing near the crossing of Horikawa-
dori and Oike-dori.

In order to enrich one’s life, being healthy is impor-
tant. However, the living environment still needs to be
improved. One cannot be aware of the progress of life-
style related diseases. To maintain health, one needs
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to recognize the importance of daily exercise, to know
what can be done, and to continue proper exercise
with enthusiasm, not alone but with others. In other
words, it is important to share the concept of “Urban
Design for Healthy Living.” OMRON would like to con-
tribute by providing health products and programs
and respecting the concept of UD. We hope that com-
panies and the government will continually cooperate
and promote “Urban Design for Healthy Living” where
people can enjoy walking, thus preventing life-style
related disease.
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Riverbed of Kamogawa, where people come for walking
and jogging
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Results of Investigation on UD and
Promotion of Training Human Resource

Masayoshi Kubo

Professor, Department of Architecture and Design,
Kyoto Institute of Technology

Curriculum Vitae

Masayoshi Kubo works as a developer of product
design aimed at overseas markets and researching
the lifestyle of the elderly at Matsushita Electric In-
dustrial Co., Ltd. He took part in the development
of the “Za Shower” (a bathroom-use shower unit
that allows a person to take a full-body shower in a
sitting position). Also, he is one of the founders of
the Panasonic Design Company and of the Matsu-
shita product development team, which produces,
among other materials, the Panasonic Corporate
Identity Manual.
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In popularizing UD, there are three different approaches
that we can take. First is creating products. Members of
the IAUD and other companies have been contributing to
the improvement of today’s products and environment.
Second is creating systems. The government has been
striving hard to establish laws for UD. The third approach
is to create networks of UD conscious people. | believe
that the third point is our duty as an educational institute.

Today, | would like to focus mainly on research re-
garding “the starting point of education.” | will intro-
duce the results of the Internet survey our research lab
conducted last September, and | hope to discuss UD on
the level of end users.

Firstly, for the survey question “What kind of prod-
ucts, facilities, and equipment do you find difficult or
unsafe in daily use?” the results of the survey conduct-
ed by the Universal Design Forum (UDF) in 1999 are also
shown for reference. The results are of six years ago and
the manner of the survey is different from ours, so that
we cannot make a simple comparison, but we can see
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the overall tendency.

According to this year’s survey, the number of peo-
ple who answered that public transportation and build-
ings are difficult to use take up less than 40 percent. It
is a notable improvement, but still, we have to pay at-
tention to the fact that the 40 percent of the people feel
that the use of public buildings and other facilities, is
“difficult” (Figure 3, page 37). | believe that the number
should be less than 10 percent. Of course, reducing it to
zero is our final goal, but for the first step, it is important
to aim at reducing it to less than 10 percent.

The reasons for the difficulty are that public trans-
portation, such as trains and buses, have a large gap
between the train and the platform, and also that baby
strollers cannot easily get access. Buses also have high
steps. Difficulty is experienced at public buildings such
as stations, city hall buildings and hospitals, where
elevators are not equipped, there are too many stairs, or
the signs are not easy to follow. The survey also includ-
ed questions on industrial products and living spaces.
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Figure 2: Method of popularizing UD

There are many new vending machines and ATMs that
have been improved in various ways, but they still pose
problems for some people.

Next, for the question “In what area do you think is
necessary to introduce UD?” high rates are given to the
field of Medical Care for the Aged and People with Dis-
abilities, of Urban Design, of Transportation Design, and
Social Welfare Policy.

Now, as regards the creation of networks of UD con-
scious people, | believe there are two things to consider.

One is the promotion of UD awareness among citi-
zens. Without an open attitude among citizens, the
situation would not improve even after producing sys-
tems and products. It is necessary to raise awareness
for promoting a safe and secure environment, and to
constantly reach the populace’s consciousness.

Another is the training of experts. We need to train
and produce more architects and designers who can
realize UD. Also, facing the aging society in the near
future, we need to train experts in medical care for the
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Figure 3: What kind of products, facilities, and equipment do you find difficult or unsafe in daily use?

aged and in social welfare. Moreover, in the future, we
will need to train experts that can create standards and
rules of UD that encompass all forms of industry.
Lastly, let us consider, what the City of Kyoto can
contribute to the world? The aesthetics of Kyoto have
been polished throughout the city’s long history. This

is the key to Kyoto's ability to solve conflicting and dif-
ficult problems in an intelligent manner.

The spirit of Kyoto is the spirit of Japan. Itis the spir-
it of graceful conduct, hospitality, and skill. We must
not forget that spirit in our endeavor to solve various
conflicting problems.
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Comments from Bill Green

What We Expect from the International
Conference for Universal Design Next Year

| agree with Mr. Taniguchi’s point that “pleasure” and
“fun” need to be key elements in UD. Indeed, plea-
sure and fun are usually associated with less physi-
cally challenged members of society. We seem to
think that elderly and disabled people have no need
for fun. I think“taste” plays an important role in solv-
ing this problem. We all appreciate good taste, re-
gardless of disability and age.

Japan demonstrates unique culture, design and
technological developments that can be shared
with the rest of the world. Although taking place in
Kyoto, next year’s conference will be an international
one. | don't think we should put too much empha-
sis on the City of Kyoto alone. Kyoto is a beautiful
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city. However, it also has various problems as an old
city, just like the other historic cities of Europe. The
need to destroy old buildings may arise in order to
make the city barrier-free. How do we solve such a
problem? How do we promote UD? | hope the con-
ference, together with Kyoto City, will appeal to the
rest of the world and will contribute to the promo-
tion of UD.

Japan excels in its technologies to properly re-
alize Inclusive Design. The country’s technology
and culture are far-reaching and | hope you will let
the world know, with confidence, what wonderful
things Japan can offer. The issues we will discuss
today should be shared by each country and region.
They are not local issues. Through the international
conference next year, | hope you will link up with
international cooperation.

Next, | hope“education”will be focused. | have been
conducting research into Design Education for many
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years, but | have a difficult time incorporating Inclusive
Design into the Design Education curriculum. Inclusiv-
ity and UD in Design Education should be one of the
major discussions of the international conference.

Anotherissue that should be focused onis realiza-
tion of research data into products. We already have
all kinds of information from body sizes to strength.
We need more. We need to think about what people
prefer emotionally when we make products based
on the information. As Mr. Taniguchi said, “taste”is a
very important frame of reference. Products should
be loved by their users. It is not only a problem of
providing a wheelchair, or adding a good function:
we need to go one step beyond.

UD has matured and has spread throughout the
world, but there is still much to do. | belong to a
number of design associations and | have an impres-
sion that we repeat similar discussions with always
the same members. There is a danger that discus-
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sions of UD will end up limited to a certain group of
people. At the international conference next year, |
hope more discussions will be had on the universal-
ity and internationalization of UD, and UD will make
a big step forward in the world. It is not enough to
discuss with a handful of designers, or people who
already recognize the social responsibility of UD. It
is important to get more people involved. In that
sense, Design Education is the key. | believe the in-
ternational conference next year has the responsi-
bility of spreading UD internationally.
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Itis thanks to you all that we were able to publish the 3rd issue
of the Bulletin on schedule. | would like to express my sincere
appreciation to all those concerned.

It has always been our wish that the Autumn-Winter issue
should be packed with information on UD and so we, as the
Public Relations Group, have been developing the project for
some time. Fortunately, Open Forum 2005 took place this year
and we were able to include, in this issue, invaluable reports
on such things as the inspiring lecture by Prof. Bill Green and
the energetic panel discussion given by the occupants of dif-
ferent positions in government, the consumer field, commer-
cial industry, and higher education.

Also, along with the report on medium-term vision, we
hope that the information on UD reported systematically in
this issue will serve as an opportunity to reconfirm the goal of
the activities and to evaluate issues of immediate concern.

At the International Conference for Universal Design, which
will be held this coming autumn, we expect to have a lot of
presentations and displays and we are afraid that we won't be
able to report every detail in our Bulletin. So please come to
the conference and hear the talks live. Okoshiyasu Kyoto (We
welcome you at Kyoto)!

Editor of the 3rd issue of the Bulletin, Public Relations Group

Kiyoshi Okusawa (Mitsubishi Electric Documentex Ltd.)
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