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Towards the International Conference for Universal Design 2006

The IAUD Open Forum 2005 organized by the IAUD was held at the Center Hall of Kyoto
Institute of Technology on October 21, 2005. Experts from both Japan and overseas were
invited to lecture at the Forum, including Bill Green, Emeritus Professor of the University
of Canberra. Various presentations were made and exchanges of opinion took place on the
current condition of and issues related to UD in Japan and worldwide.

In this issue, we provide detailed coverage of presentations made by the lecturers at the Forum.

Organized by: International Association of Universal Design
Under the auspices of: Kyoto Institute of Technology
Supported by: Kyoto Prefecture, Kyoto City, Kyoto Chamber of Commerce and Industry
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IAUD Chairman of the Board of Directors
Mitsuo Kawaguchi (Hitachi Ltd))

Thank you all for taking time out of your busy sched-
ules to attend this gathering today.

| would like to take this opportunity to thank
Kyoto Institute of Technology for hosting the Forum,
as well as Kyoto Prefecture, Kyoto City, Kyoto Cham-
ber of Commerce and Industry, and the Consortium
of Universities in Kyoto for their cooperation for the
Open Forum.

Firstly, | would like to talk briefly about the history
of the International Association for Universal Design
(IAUD). The IAUD was founded as a result of the 2002
International Conference for Universal Design, which
took place in Yokohama. The 2002 conference was
the first international conference on UD to be held
in Japan. During the conference, many participants
from around the world evaluated highly the Japanese
manufacturer’s viewpoint of UD in producing goods.
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We also received advice from His Excellency Imperial
Highness Prince Tomohito, the Patron of the confer-
ence, that we should not let the conference pass as
one single event, but that we continue our activities
in contributing to society by creating an organization
specifically for following up the conference.

The IAUD was thus inaugurated on November 28,
2003. At the inauguration ceremony, held at a hotel
in Shibuya, we invited His Excellency and the then
Minister of Economy, Trade and Industry, Mr. Shoichi
Nakagawa. They both assured us of their willing-
ness, representing the government, to support the
IAUD activities.

IAUD activities are based on the following three
precepts: To design research platforms considering
the end user’s point of view; To develop UD projects
among organizations that vary in type of industry;
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and To provide information on the results of the IAUD
to international conferences and to the world. With
these viewpoints as the basis of our organization, we
conduct activities through communication with end
users. We aim at and strive to create the first UD soci-
ety in the world.

Now | would like to report briefly on our activities up
to the present. The Seminar Planning WG holds a reg-
ular study session once every two months, at which it
provides opportunities to hold discussions with end us-
ers as well as to exchange opinions among members.

The Living Space PJ of the Project Development
Committee has set up three teams: Ergo; Life-Check-
list for real-life scenarios; and Life-New Concepts of
Space. Each team focuses on its respective theme. At
the Mobile Space PJ, the members share and study
the UD information at various actual scenes such as
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UD for Public Transportation Information, and UD for
Integrated Car Cockpit System. The Working Environ-
ment PJ works in two groups, a UD Meetings team and
a Visual Environment/Sound Environment team. The
UD PJ for Leisure Time also works in two groups, In-
door and Outdoor.

The Public Relations Committee provides infor-
mation on each project and results of the activities
of each committee through various media, such as
newspapers, magazines, and others. Also, the Public
Relations Committee communicates the activities and
visions of the IAUD to members through the Annual
Report, the IAUD Pamphlet, and the Bulletin.

At the IAUD Award Planning Committee, the IAUD
Members Award is currently taking place on a trial ba-
sis. Based on the close investigation of the results of
the IAUD Members Award, the Award Planning Com-
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mittee aims to fully launch the IAUD Award for the
general public, and to hold the first award ceremony
during the international conference next year.

The Event Planning Committee holds an annual
workshop where members present issues, inspect
them in detail, and make new proposals. The Event
Planning Committee held the IAUD Activities Report
Meeting in March in order to update the results of the
activities of each committee in the Fiscal Year 2004.

The International Relations Committee made the
most of its participation in the 215 Century, lll, an In-
ternational Conference on Universal Design, which
was held in Rio de Janeiro, Brazil, and communi-
cated our activities to the world as well as collected
various bits of information. The Plenary Session and
exhibitions coordinated by the IAUD for this confer-
ence were evaluated highly by UD practitioners from

around the world. Moreover, the International Rela-
tions Committee held the Special Open Seminar in
March, to which we invited Ms. Patricia Moore to lec-
ture, who is currently an industrial designer, and has
also won renown for publishing a book based on her
own experiences as an old woman in disguise.

The IAUD has been working in this fashion in seven
committees up to October. From November and af-
terwards, the IAUD will take over and continue these
activities in a new system. Also, we are planning to
communicate to the world the three-year results of
our activities at the international conference in 2006.
The conference site will be Kyoto International Confer-
ence Hall. We look forward to your participation.

13



LeR-N 2006 EEEUD SEICAITT

14

S JIC IAUD Open Forum 2005

RE T

5RO UD 225193 IAUD O;FBICEIET

Guest Speech: On the IAUD Activities, the UD Promoter of the World
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The IAUD, since its foundation in 2003, has been con-
ducting various activities to lead both Japan and the
rest of the world to the realization of UD. Kyoto In-
stitute of Technology sympathizes with the activities
of the IAUD, and so would like to support them as an
educational institution. Today, as part of such aid, |
am here at the opening of the Forum, with the sup-
port of Kyoto Prefecture, Kyoto City, Kyoto Chamber
of Commerce and Industry, and the Consortium of
Universities in Kyoto.

We have two objectives today. Firstly, as this fo-
rum serves as the kickoff to the international confer-
ence, which will be held in October 2006, we need
to establish a suitable environment to begin prepa-
ration. Secondly, we are here to exchange informa-
tion on the current issues of UD, to share the com-
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mon understanding with the participants, and to
consider possible solutions to the issues raised for
future development.

Set in the ancient capital, the source of the tradi-
tional culture, Kyoto Institute of Technology has estab-
lished a unique academic culture seeking knowledge,
aesthetics, and technical skills. Our university is dedi-
cated to advancing and educating students in practi-
cal science for a new era. Its key concepts are care of
the natural environment, collaborations between art
and science, and cultivation of both intellect and aes-
thetic appreciation in students. Following our policy,
Kyoto Institute of Technology will continually take an
active role in participating and supporting the activi-
ties of the IAUD.
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Head of Public Health and Welfare Bureau, Kyoto City

OY « XA ZAEHUD DR ZIRIEL TH 5.
0FELHDEET, BETHL S5 UDD
BERDVRE Laasd, 2005 F 7 BICIFELER
MUDDEANGZEZ HZmRLE L, T,
HEDLHEMLIARTIH . UDEVWSEEE
Mo TCWBADRLTELRBEHYELEATL
feo T TCONA7TANDORBHRETADEE

It has been almost 20 years since Mr. Ron Mace first
advocated the UD concept. The concept seems fi-
nally to have been generally accepted in Japan. July
2005, the Ministry of Land Infrastructure and Trans-
port announced its fundamental policy on UD. Ac-
cording to the survey we conducted, however, not so
many people knew the word “UD." Therefore, Kyoto
City established the Miyako Universal Design Promo-
tion Ordinance April 2005, with a wish to popularize
UD among the 1,470,000 residents of Kyoto City and
business partners in the city as well as tourists to the
city, the number of which exceeds 47 million yearly.
Kyoto was the first designated city to enact such an
ordinance. Also, because Kyoto is an academic city,
the Consortium of Universities in Kyoto, a big organi-
zation that connects universities, was established in
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order to enhance its academic profile. The college-
town exchange center, called Campus Plaza Kyoto,
is located in front of Kyoto Station. With the help of
Kyoto Institute of Technology, they offer at this fa-
cility a course called Practical UD Design, which is a
part of the credit exchange system.

It is a great honor for our city that the Interna-
tional Conference for Universal Design will be held
in Kyoto. Today’s Forum gave us an opportunity to
refresh our determination, as Kyoto City, to further
contribute to the promotion and realization of UD.
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William S.(Bill) Green

Emeritus Professor of Applied Ergonomics and Design, Univer-
sity of Canberra, Australia. Coordinator, Include 2005, Royal
College of Art, London
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Curriculum Vitae

Graduating from the Department of Industrial Design at the Uni-
versity of Northumbria in Newcastle, UK, Professor Green has been
involved in professional design, education and research in Great Brit-
ain, Netherlands and Australia for over 40 years. He served as Pro-
fessor of Applied Ergonomics and Design, and as Head of Industrial
Design, at Delft University of Technology, Netherlands until 2000.
He is currently Emeritus Professor at the University of Canberra,
Australia and maintains an active interest in education and consul-
tancy. He was one of the organizers of Include 2005, which was
held at RCA in London in April. He served as a chair at sessions, and
his unique talk and comments from a specialist’s viewpoint as the
chair drew attention, especially at the session “24-hour Inclusive
Design Challenge,” which was the highlight of the conference.
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What are we trying to do?

There are a number of names for the design disci-
pline that concerns us: Universal Design, Inclusive
Design, Design for All (D4A), and others. For the
sake of simplicity | shall use the term that | am accus-
tomed to—Inclusive Design—with the understand-
ing that each term embodies the same cause.

Using this opportunity, | would like to clarify
some of my own thoughts, and through my network
of friends to review what is going on in the rest of
the world and look at some future scenarios.

We recognise that the ageing population is a key
issue, but the reality of ageing is always confused by
the varying perceptions of ageing.

In a recent paper to the Science Festival in Dub-
lin, Ireland, Professor Dominic Abrams, Professor of
Social Psychology at the University of Kent in Eng-
land, says “There is a massive difference in people’s
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perceptions of when youth ends and old age begins,
depending upon your own age” and “we've got to
completely change the way we think about ageing,
otherwise we shall have 37% of the population sit-
ting twiddling their thumbs and being completely
dependent on the rest.”

He points to a remarkable gap in perception: “If
you are a 24 year old man, you think old age begins
at 55, but if you are a 62 year old woman, you think
your youth did not end until 57"

What we are trying to do is to design and market
products, environments and information in a way
that determines minimum exclusion. Inclusive De-
sign most certainly does not mean a ‘one size fits all’
approach, and nor does it burden itself with ideo-
logical imperatives. Inclusive Design recognizes that
people are different, and aims to provide maximum
flexibility within an inclusive approach. The pri-
mary target for Inclusive Design is not disability (at

m7 A F—FERHEEDENELT LE—
BLGWBENEBITSINTDALTY,

EEDEELTHEDRES] 2B T DETIL.
FLWRRTIEHY T8 FTLLDIE, NBE
] EEMEDAOLERTYT, INS5DALRIC
I IERICH T2 INETORANERTEE
HTh, BED70RISV EERITE X IL60RE.
607%E 50 CI . mipE L. BEMICTR T
BRICBELHEL. BEAWTY,

DEY . THA UICBWVTEBRPMERIEASE
BRERTEHY A [HHFHREH S &0
ST ETTHFA VT BT TIEEVNDTY,
AERELCTY,

RIGORF

Audience

any age) and is not ‘old’ people. The primary target
for Inclusive Design is the whole population, which
includes people of different abilities, who achieve
things in different ways, and who have goals that do
not always accord with the goals of the designer or
maker of the product.

Impairment in youth is not new. Reduction of
ability and facility in great age is not new. What is
new is the proportion of the population that | shall
call “transitional. Those people to whom the tradi-
tional view of aging no longer applies. Today’s 70
is yesterday’s 60. 60 is the new 50. The aged peo-
ple often have robust physicality, accompanied by
equally strong confidence and expectations.

The only design conclusion to be drawn from this
is that age (together with gender) itself is not of any
real consequence.

Having said that, it would be naive not to recog-
nize that e.g. trauma does cause handicap, and that
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ageing does bring change. There is every reason to
focus design effort on the needs of the 17 year old
who dives into a shallow pool and becomes a para-
plegic as a result, and the needs of the 85 year old
who falls and breaks a hip. The danger lies in assum-
ing that both of their sets of problems are solved by
designing a wheelchair. Inclusive Design recognizes
the difference as well as the similarities.

Is it important to be mainstream?

The ageing of the population has become an issue of
substance for most of the governments of the devel-
oped world and their response has been, inevitably,
bureaucratic and has involved the setting up of orga-
nizational structures. Thus we have for example the
EIDD—the European Institute for Design and Disabil-
ity, which has affiliated organizations in every Euro-
pean country. Similar organizations exist in most of
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the developed nations are excellent resources for in-
formation on the needs of the older and/or less able,
and act as pressure points for government action in
terms of legislation and project funding.

The transfer of this rich information to actual de-
signed products, and more particularly to products
that may be considered mainstream, is the focus of In-
clusive Design. What makes a product ‘mainstream’?
When is it OK not to be mainstream? Why is it pos-
sible to be considered chic when wearing spectacles,
and not when wearing a hearing aid? There are no
watertight definitions of mainstream products, and
in spite of the desirability of mainstream products
being inclusive, the desire to create a ‘mainstream’
product is not by itself an effective driver of Inclusive
Design. What then is an effective driver?

Michael Underwood of Population Ageing As-
sociates in England has given detailed consider-
ation to the business drivers of Inclusive Design. He
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‘Canta’ developed
by Waaijenberg of Netherlands

named seven drivers, but | have synthesized them
into three.

The drivers of Inclusive Design

One is altruism. There is no doubt that the world
contains many people who genuinely care about
the ideals of Inclusive Design. A testament to this
is the number of groups and organizations world-
wide who support and promulgate the ideals and
principles of Inclusive Design, even when there is no
immediate or even indirect tangible gain.

A good example of altruism in business is Waai-
jenberg, a small company in Netherlands, who
makes a special purpose vehicle called ‘Canta’
Driven by personal commitment—the founder has
a disabled family member—the design excellence
and superior suspension of the ‘Canta, equipped to
take wheelchair passengers, has made the company
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a success. ‘Canta’is well-received not only because
itis a car for the disabled, but because of its general
urban suitability. What started as a personal wish to
do something good for others resulted in business
success. Altruism, the will to do something for oth-
ers, can be a powerful driver.

Another driver is political imperative. Govern-
ments of the developed world are, if one believes
the rhetoric, keenly aware of the electoral and eco-
nomic power of the ‘grey’ voters, but this is inclined
to manifest itself in a conservative approach to
grand issues, such as security, or taxation structures,
or health care. Governments enact legislation or
exert pressure which is often in response to some
economic driver such as insurance premiums or the
cost of health care, or to media pressure, or to per-
ceived electoral advantage. The media have an im-
portant role to play. A ‘quick and dirty’survey of the
mainstream Australian press over the last month re-
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Shopping cart, a typical Inclusive Design product.
According to Mr. Bill Green, the innovative design
made the cart so popular that children fight for it.

vealed 15 articles that had as a core topic the aging
or disabled population. A decade ago, you couldn’t
have found such an article. The world is changing.
Despite the tendency to get involved in ‘human in-
terest’ stories only when there is nothing else to fill
the pages, the press can be an effective agent for
change. There is usually room for the exposure of
good design ideas.

Public administrations in general are slow mov-
ing bodies, but there is a keen sense of survival
inherent in the political process that can motivate
and galvanize in the most unexpected ways. Most
government bodies are primarily concerned with
access, and have legislation or guidelines for public
buildings and spaces. A welcome change in recent
years has been the willingness of legislators to ex-
tend usability and access criteria to the design of
products and services as well as buildings.

But the imposition of a standard is not the com-
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plete answer. A standard tends to be the thing
that all interested parties can agree to, and thus is
usually less than ideal. Given the temptation for
providers to meet the standard and no more, the
results are often barely acceptable. Toyota Motor
Corporation is known for its high reliability. Toyota
has achieved the stable position because it set its
goal beyond standardization.

The third driver is economic gain. The businesses
who provide buildings, products, services or infor-
mation to the market are driven by the need for an
appropriate return on investment. The bottom line
is the most powerful of all drivers, and given the
‘technological level playing field’in consumer prod-
ucts, it is often usability for all that can provide the
competitive advantage.

In the expanding market for inclusive products
and systems, those who are best prepared will bene-
fit most. What does being prepared mean? It means
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having in place design systems that are sensitive, in-
formed and skilled in the use of the data that sup-
port inclusive design, and it also means having a
marketing thread that understands the importance
of visibility. The best and most inclusive design in
the world will not be successful if the mainstream
support structure lets it down. This involves not only
the company sales and marketing team but also the
training regime of the outlets.

The power of the active groups, the response of
the media and the political process are closely linked,
but it is not a link that the design community is in a
good position to exploit. The idea of Inclusive Design
should not be a wall of prejudice in society. There is
evidence that the marketing benefits of an Inclusive
Design approach are penetrating corporate con-
sciousness, and we may be on the verge of a signifi-
cant change in the way inclusivity is viewed. Never-
theless, combining Inclusive Design with business is a
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very difficult problem for companies to deal with.

What are the ‘drempels’?

‘Drempel’ is a very useful Dutch word that means
‘threshold’ or ‘bump in the road! Something that
doesn't stop us, but slows us down. What are the
drempels for Inclusive Design?

It is always tempting to try to identify very big
problems—specific reasons why Inclusive Design
is not the norm, but | believe that there are none.
Rather there are many small ‘drempels. In other
words, there is no wonder remedy.

Instead let us deal with each new product, each
new design problem, and each new situation with
Inclusivity as part of our tacit imperative.

At Delft University of Technology, design teach-
ers frequently ask students for a three tier structure
of requirements for any design brief. The first level
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contains those things, usually small in number, that
are not negotiable and without which the design
will simply not work. The second tier contains those
attributes without which the design may work, but
will be never be more than adequate. The third tier
may be large, and contain the “it would be nice if...”
elements. Inclusivity is a realistic component of the
second tier, and for true inclusivity must be part of
the first.

The important question for designers is: “By do-
ing the design in this way, whom will | exclude?”

There are some exemplars

Many of the leading designers and researchers from
all over the world gathered together at the Include
2005 conference, where | served as conference chair.
I would like to introduce one of the projects that was
foreshadowed but not presented there. A’'hearwear’
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Hearwear product equipped with a small microphone.
Clear conversation possible even amidst a crowd.

device called Table Talk, is an excellent example of
Inclusive Design. Table Talk consists of an induction
loop system and earpieces: a set of microphones
linked to a conductive strip around the table en-
hances the voices of those in its circle. When you
don’t need to join the conversation, simply lean
back or step out of the circle and you will not hear
it. Table Talk allows clear conversations even when
a background noise is very loud, for example, in a
conference hall. This device is innovative in that it
can be used by anyone at will.
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Where do we go from here?

Dan Formosa of SmartDesign in New York, believes
that the pattern of industrial design and production
is changing and that the traditional industry-prod-
uct-consumer hierarchy is changing to become in-
dustry-consumer-product. The logical conclusion to
this trend is consumer-industry-product, and there
has been research initiated in Netherlands on the
value of observation (of the person) to innovation of
the product. In other words, the research on what
the population actually wants comes before any
decision on product development. When technol-
ogy push gives way to people pull, we may see quite
different products emerging. What is important is
the idea behind the products. A good idea leads to
excellent products.

Itis not appropriate at this time and in this forum to
delve too deeply into futurist thinking, but it would be
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William S. (Bill) Green at Special Lecture

irresponsible to ignore the more robust possibilities.

For example, how will the inevitable reduction in
fossil fuel resources impact on our technologies? No
oil, no plastics? Will there be alternative resources?
There are other scenarios. In the United States and
in Australia, there is a significant tendency towards
childhood obesity. Will these children contribute to
an overweight population that is at risk of debilitating
conditions? Will they have the same life expectancy?

We simply do not know, but the casting and
evaluation of a multiplicity of possible scenarios and
the adoption of strategies to facilitate the desirable
ones is a necessary attribute of a forward looking
business, as is the adoption now of an integrated
inclusive approach to design. | believe this demand
will continue to grow.

Finally, | would like to quote from the powerful
final paragraph of an article written by a good friend
and one of the real champions of Inclusive Design,

23



24

=l (=TT

TS (VI-M Inclusive Design

ZDIENMCHEZBNEVF ) FIENCDE
HYVEITH FBIEREEEDH B 1) FIC
DWTIRET L TWODRIEG Y £HA. TAGHE
T AVIIV—=2TTHANEREITHRAK L.
BRRAICREBINTETVET, $Z5L.ZD
EERARSTEIFEVNTLL S,

REICEFEHELT.IDEAINN )T -
L—=7HhEWN TEBODATEE | (CDWTD
EREO—HEHRELTEN LIEEWEBRWE T,

[FHAUNCHBITERE 21— ZXLD. ThIF
EEERE>feT &lEE0, ZBAEWLEL, IX

TOANDEREREO>TWVWBDIH TH B, fhfcb
EZNZNEBDRENEF > TWVWBREIFTH
%, HitVaTE IR TH SO BERPLRAELE
ZAHEWEBEDOANICITETEHLTCL BT
DAITBITEIGT B EICE>TLES,

THAVIIEBMODANIEETH S, 751
FT—IEEENELBLENERBITZEETH
5, THAFT—EIF YA T 0 VT GEESR
FoTWa, £FDOB. ZDHLDZHDO< 5
EDTEBDRZL

PRIHEELHEMOBRIEDYDDHS
(F> - 74IVEY KILEB)

The traditional industry-product-consumer
hierarchy is changing (By Dan Formosa)

Pattie Moore of Moore Design Associates.

“The need for 'humanism’ in design has never
been more critical. No oneiis old. We all have an age.
No one is disabled. We all have different and dis-
tinct abilities. Unless we change our attitudes and
perceptions of the “norm,” we will continue to create
safe passages for some and roadblocks for others.

Design is the ultimate prosthetic and designers
the veritable enablers. Ours is an exciting charter.
Beyond the confines of the aesthetic, we have the
capacity to fashion the quality of life itself





