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Director of Design at the Center for Universal Design, Ms. Young
is a recognized national expert on architectural accessibility, with
20 years experience in design for people with disabilities. She has
either developed or participated in the development of a vast
number of publications, slide shows, and films on accessibility
to the built environment. She co-authored the Fair Housing Act
Design Manual for HUD. In her former position at Barrier Free En-
vironments, Inc., where she worked with Ron Mace for almost 20
years, she completed design and construction documentation for
an independent living laboratory facility, townhouse renovations
in Georgetown, Washington, DC, and designed a series of single-
family residences for clients with disabilities. More recently, she
has managed several design projects including the design of a
1,000 square foot exhibit for the Capital Children’s Museum, the
development of an interactive CD-ROM of Universal Design exem-
plars, and a videotape to describe the design specifications in the
ADA Standards for Accessible Design for transportation facilities.
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As Ron said, “I was born designing things” Always
building things for as far back as he could remember,
both before and after having polio at age 9. But after
he became disabled he realized he was always “trying
toredesign my whole environment,’since, in the 1940's
the entire built environment was hostile to him.

Ron Mace was the flint that started the spark of
Universal Design, later to smolder into a gentle fire
and then a full blaze. And like fire, Universal Design
is subject to wind, rain, and fuel—economics of the
times, the culturally held beliefs about people with
disabilities, knowledge of designers, and demand by
consumers.

Today, Ron’s vision of Universal Design continues
to take hold around the world. Visitors from over 60
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countries visit the Center for Universal Design’'s web-
site. In some countries, the name may be different,
its followers may be fewer or greater, but as a concept
to promote independence, freedom of choice, and
equality, the message is still the same.

In the United States, several trends are emerging.

Community Design

There is a national movement in the US to revitalize
urban communities. A synergistic relationship exists
between Universal Design and the progressive plan-
ning concept of Sustainable Design and its many sub-
sets such as Smart Growth, Transit-Oriented Design,
and Green Building. Health for people with disabilities,
older adults, and much of the US population is at stake
due to diet and little opportunity for convenient exer-
cise. Universally designed, pedestrian-friendly commu-
nities, offers a reduced dependence on automobiles,
saves on fuel consumption, and can offer alternatives
for people who cannot drive.
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More cities and municipalities are adopting “Visit-
ability” and “Universal Design” ordinances. “Visitabil-
ity”in the US applies to single-family houses and has
three guidelines: one entrance without steps, doors 32
inches wide, and a toilet and lavatory on the first floor.
Visitability and Universal Design are not identical, but
following the guidelines makes a profound shift in
whether a friend or family member with a physical or
sensory limitation feels welcome. Visitability can be
part of the development of a more universal commu-
nity.

Communication Design

Increased attention is being focused on wayfinding
systems in complex environments and telecommu-
nication for people with sensory loss. Two examples
include the 3-dimensional tactile exhibit of the Wash-
ington Monuments recently installed in Washington,
DC at the National Building Museum and the new text
telephone that can be used by people with and with-
out hearing loss.
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Housing

The housing industry focusing on age-targeted popu-
lations is fully adopting Universal Design guidelines.
Housing marketed to middle-aged and older adults is
following suit.

The Center for Universal Design

The Center continues to generate design solutions by
developing innovative building products, conducting
training, developing model home designs, conducting
research, and translating knowledge into design tools.
A few recent activities include:

e Product Design

The Center, with graduate research assistants in en-
gineering, human factors, and industrial design, re-
designed the self-checkout machine increasingly be-
coming a part of US culture.

e New Publications

Inclusive Child Care: Design Solutions for Creating More
Usable Child Care Facilities

Curbless Shower Installation Guide
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e Modular Home Designs

The Center developed an award-winning plan in its
effort to generate systems change that could bring
more universal housing to the population less able to
afford such accommodations.

e Educational Website

UD Education Online was developed with Adaptive
Environments and the IDEA Center at SUNY Buffalo for
educators and students of Universal Design.

The secret of Universal Design, said Ron, when peo-
ple actually see it, they don't recognize it as being for
"people with disabilities or older adults,” but see that
it works for them also, with as high a level of aesthet-
ics as would be devoted to any product or space. His
award from the American Institute of Architects, states
Ron “used his gifts to insist that no one is free unless
we accord each other dignity and celebrate, as one,
our common humanity.”’

Japanese version: Supervised by Mr. Keiji Kawahara,
IAUD Executive Director, industrial designer.
Translation: Naoko Shinogi
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Inclusive Child Care: Design Solutions for
Creating More Usable Child Care Facilities:
Curbless Shower Installation Guide.
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Scooter User Scanning Groceries at Inaccessible Self-Check-
out Machine

Description: A black and white photograph of awoman in a scooter us-
ing the self-checkout machine at a grocery store. Due to a lack of knee
space, the woman has approached the machine using a side approach.
She is stretching to reach a receipt as it falls from the machine.
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Wheelchair User Scanning Groceries at Inaccessible Self-
Checkout Machine

Description: A black and white photograph of a wheelchair user scan-
ning groceries at a self-checkout machine. The man is using a side ap-
proach to the machine. In order to reach the card reader, he is sitting
precariously and balancing on the arm of his wheelchair.
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New Design for Self-Checkout Machine

Description: Color industrial designer’s illustration of a self-checkout
system in a grocery store. The unit, titled “3 pods,” is surrounded by
ample floor space allowing people using wheelchairs and scooters
room to approach. The illustration shows a person in a wheelchair us-
ing one station and a standing person using another.
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The IAUD symbol was designed by Mr. Mitsuru Tanaka.
Recently, we asked him how he designed it. The cover
of this bulletin was also designed by Mr. Tanaka.

The IAUD symbol comprises a combination of the In-
ternational Universal Design Conference 2002 (the
UD2002) symbol and the IAUD logo. This is symbol-
izing that IAUD was formed with a desire for further de-
velopment based on the principles and results of the
UD2002.

The symbol from the UD2002 was proposed to the
Conference Implementation Committee by the Kana-
gawa Design Forum, which is an organization that is
working in cooperation with the UD2002, as a result
of a competition. The initial design was comprised of
three human figures, and was intended to convey the
concept of “able-bodied and disabled people living to-
gether spiritedly” The fourth figure was later added to
the circle to symbolize “all types of people! The small
yellow figure represents a child, the blue figure rep-
resents a man, the orange figure represents a woman
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The IAUD Symbol Mark Design: Mitsuru Tanaka
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and the green figure represents an elderly person. |
feel thankful that the mark was helpful for the success
of the conference with its image of “all types of people
living together spiritedly in the same environment”and
“gathering together, spreading out and communicat-
ing widely, though it may be seen as a mark of Uni-
versiade Games.

The following year, the IAUD Formation Preparation
Committee indicated that they would like to continue to
use the mark, and requested further design work, lead-
ing to the current mark being produced. The fact that
this symbol will be used not only to promote the confer-
ence, but as an image of the Association itself, is a great
privilege for me as a designer dealing with UD issues.

Translation: M&M Tsuyaku Mate Co., Ltd.

Mitsuru Tanaka

1959 Born in Kanagawa

1982  Graduated from Tama Art University.

1984~ Worked at Yocco Industrial design corp.

® Engaged in industrial design, graphic design, and Cl design, etc.
® Kanagawa design forum Member
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International Conference @ Universal Design in Japan 2002
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©International Conference for UD2002 Symbol Competition
proposal design

®lnternational Conference for UD2002 Symbol Final design

©lnternational Association for Universal Design Symbol
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B Editor’s Note

It seems there is no appropriate model for UD for printed matter,
though we asked experts. In the planning stage, we had an enthusi-
astic discussion and were very excited, however. Ogawa Printing Co.,
Ltd., who joined our organization last July, was a savior for the Commit-
tee, which consisted of amateurs in the actual production process.

They provided us with the know-how of UD guidelines in the
Japanese language which had been considered. With their help, we
started to define fonts for English expression, and managed to reach
the current stage. There were many problems to overcome but at
least we could create a format that worked.

From the design of the front page to the dialogue, discussion
meeting and written texts, everyone involved kindly accepted their
responsibilities. Thanks to their cooperation the content of the first
edition became very rich. | would like to extend my sincere gratitude
to all the people who supported us and all the members in the Public
Relations Committee.

It is planned for the Bulletin that the Spring-Summer edition will
cover the report of the previous year and newly planned projects for
the current year, and the Autumn-Winter edition covers a variety of
information worth reading. This style for the Bulletin is expected to
start from the next edition.

Public Relations Committee Chairman
Eiko Sakayori (Mitsubishi Electric Corporation)
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